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ABSTRACT: The printed materials like farm periodicals, newspapers, leaflets, folders, journals are
regarded as the important source of agricultural information for literate farmers and also for the farmers
who passively get benefit from it. Increase in literacy rate in the country offers new prospects and promises
for the utilization of printed literature as a source of information on Agricultural technologies. Even
though the farmers are getting agricultural information from different sources, there is a lot of confusion
about credibility of the information, as the source of that bunch of information is anonymous. Farmers
have faith in print sources of information as it comes from credible source and contains the name of the
source. There is an evidence of high use of magazines by seeing the circulation of copies. The present study
is emphasized on understanding the effectiveness of two prominent Telugu farm magazines namely,
Annadata and Vyavasayam. The study revealed that among the selected 6 indicators, cost-effectiveness has
been ranked first in both the magazines followed by titles as attractive in Vyavasayam whereas,
illustrations and tables were effective in Annadata and the least effective component in both the magazines
was usefulness of topics covered. Z-test analysis reveals that there was a significant difference in the titles,
content, illustrations and tables and usefulness of topics covered between Vyavasayam and Annadata farm
magazines whereas no significant difference in format and cost component.
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INTRODUCTION magazines and compare the effectiveness of two farm
magazines namely Vyavasayam and Annadata
published by Professor Jayashankar Telangana State
Agricultural University and private agency (Eenadu
publications) were selected respectively for the study.
The study was concentrated on assessing the
effectiveness as perceived by readers and comparing
the different components of effectiveness of both the

farm magazines.

The farm magazines are regarded as the important
source of agricultural information for literate farmers
and also for the farmers who passively get benefit from
it. Increase in literacy rate in the country offers new
prospects and promises for the utilization of printed
literature as a source of information on Agricultural
technologies. In Telangana urban literacy rate is 23.4
percentage points higher than rural literacy, and Andhra

Pradesh, where the difference is 19.2 percentage points.
(NSO, 2019). According to the Indian Readership
Survey for Q1 of 2019 the penetration of dailies in
urban India remained the same as it was in 2017, which
is 53 per cent. However, in rural India it grew from 31
per cent to 32 per cent. Even though the transfer of
agricultural information through the internet and
electronic media is going hype, the credibility of
information is high for magazines when compared to
electronic media. In order to provide users with quality
and timely information, and make them believe in the
farm magazines, it is necessary to maintain the
credibility of information as well as information
providers. The effectiveness of farm magazines
depends on the attitude and perception of readers
towards farm magazines and its components. Therefore,
to study the perception of readers towards farm
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METHODOLOGY

The state of Telanagana with three agro-climatic zones
(Northern, Central and Southern Telangana zones) was
purposively chosen for the study. From each zone, one
district namely, Warangal from Central Telangana
zone, Nagar kurnool from Southern Telangana zone and
Jagtial from Northern Telangana zone were selected
purposively. Two prominent Telugu farm magazines
which are having wide circulation in the state were
selected for the study.List of subscribers for the
selected two magazines were collected from the
respective publishing agencies for the selected districts.
From the list 120 respondents are selected by simple
random sampling method. In order to satisfy the
required number of sample size and keeping in view the
principles of statistics from each magazine 60
respondents were selected for the study for each
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magazine i.e., 20 from each of the selected three
districts. Thus constitute 120 respondents for the study.
Structured interview schedule comprising of 6
components namely, format, title, content, illustration
and tables, cost effectiveness and usefulness of topics
covered (Savaliya, 2008) and measured on 5 point
continuum namely, highly satisfied, moderately
satisfied, satisfied, least satisfied and not satisfied with
the weight of 5, 4, 3, 2 and 1 respectively. After
combining the total score of the respondents of each
magazine separately, the data of both the respondents
was pooled and then categorized into low, medium and
high category separately and accordingly the
components were ranked. Later based on their obtained

scores comparison was made among the Vyavasayam
and Annadata farm magazines. The effectiveness scores
of each component were subjected to Z-test analysis to
study the significant difference between different
components of two magazines.

RESULTS AND DISCUSSION

The results in the Table 1 indicated that, the readers of
Vyavasayam magazine were mostly satisfied with the
colour and design of cover page (4.82 in the format
component. Annadata readers were satisfied with
colour and design of cover page (4.8) and less satisfied
with quality of papers inside the farm magazine (3.97).

Table 1: Rank order of different items of perceived effectiveness towards selected farm magazines

(n=120).
Vyavasayam (n;=60) Annadata (n,=60)
Sr. No. Components Mean Rank Mean Rank
score score
1 FORMAT
i Colour and design of cover page 4.82 1 4.8 1
ii Quality of cover page 4.46 111 4.12 VIII
il Quality of papers inside magazine 4.32 \Y 3.97 X
iv Font size 4.6 I 43 VI
v Font colour 4.46 111 4.68 11T
vi Spacing between lines 4.36 v 4.58 v
vii Sentence length 4.05 VIII 4.52 \Y
viii Paragraph size 4.18 VII 4.78 I
ix Column arrangement 4.27 VI 4.28 Vil
Total mean score 39.54 40.03
Average mean score 4.39 11 4.44 1
11 TITLES
i Title length 4.53 111 4.63 11
ii Title font 4.5 v 43 \
il Attractiveness of title 4.68 I 442 v
iv Relevancy of caption 4.83 1 4.83 1
v Relevancy of subtitles 443 \ 4.52 11T
Total mean score 23.02 22.7
Average mean score 4.604 1 4.54 11
111 CONTENT
i Relevancy of messages to season and region 4.53 11 4.72 1
ii Credibility of the message 4.8 1 4.65 111
iii Usefulness of messages 3.96 IX 4.2 VII
iv Readability of content 4.6 I 4.67 I
v Accuracy of message 4.06 VIII 4.05 X
vi Brevity of message 4.18 VII 4.08 VIII
vii Clarity of the message 4.4 v 4.52 v
viii Practicability of the message 3.85 X 3.93 X
ix Profitability of the message 3.75 XI 4.23 VI
X Timeliness of the content 4.23 VI 4.48 \
xi Market orientation of the messages 3.21 XII 3.58 X1
xii Novelty of the messages 3.08 X1 3.85 X1
xiii Enjoyment in reading of content 4.28 \ 4.52 v
Xiv Adequacy of the message 2.87 X1V 3.9 XI
Total mean score 55.85 59.38
Average mean score 3.98 11 4.24 1
v ILLUSTRATIONS AND TABLES
i Relevancy of illustrations 4.5 111 4.77 1
ii Usefulness of illustrations and tables 4.62 1 4.5 v
il Placement of tables and illustrations 4.02 VI 4.53 11T
iv Attractiveness of illustrations 4.53 I 4.65 I
v Clarity of illustrations 4.2 \Y 4.06 VII
vi Size of illustrations 3.73 VII 4.23 VI
vii Compatibility of illustrations 4.06 v 4.47 \Y
Total mean score 29.66 31.21
Average mean score 4.23 1 4.46 1
4 COST EFFECTIVENESS
i Affordability of the magazines 4.83 1 4.92 1
ii Value for money 4.65 11 4.7 11
Total mean score 9.48 9.62
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Average mean score [ 474 ] I 4.81 [ 1

VI USEFULNESS OF TOPICS COVERED

i Crop production practices 4.78 1 4.67 11
ii Crop protection 4.45 \Y 4.32 VI
iii Soil health and water management 3.67 XI 3.97 VIII
iv Weed control 3.73 X 3.75 XI
v Horticulture 4.2 VI 4.77 1
vi Post-harvest management and value addition 3.48 X1 3.82 X
vii Market information 3.51 XI 2.58 XII
viii Animal husbandry 2.95 XV 4.67 11
ixX Food and nutrition aspects 2.07 XVI 2.17 XV
X Sustainable farming practices 4.48 v 4.2 Vil
xi Success stories 4.63 11 4.55 11T
xii Farm machinery 4.18 VII 4.37 \Y
xiii Extension services and government schemes 3.76 IX 3.87 IX
iv Emerging technologies in Agriculture and allied 312 X1 36 XII

sectors

XV Weather related information 2.68 XV 2.5 XIV

XVi Question and answers 4.65 11 4.43 v
Total mean score 60.31 62.24
Average mean score 3.76 1 3.89 1

The readers of vyavasayam magazine were highly
satisfied with the relevancy of caption (4.83) and less
satisfied with relevancy of subtitles (4.43 in the title
component. In case of Annadata magazine readers
relevancy of caption (4.83) ranked first and title font
(4.3) ranked last (V). Vyavasayam magazine was
slightly more effective in title component compared to
Annadata magazine because Vyavasayam magazine
publishers were using catchy titles and title font which
attracted the interested of readers.

Vyavasayam readers ranked credibility of the messages
(4.8) first in the content component and novelty (3.08)
and adequacy (2.87) of messages ranked second last
(XIIT) and last (XIV). In case of Annadata magazine,
readers ranked relevancy of messages to season (4.72)
first and market orientation of messages (3.58) last
(XIII). Vyavasayam magazine was less effective in
content component compared to Vyavasayam magazine
because the farmers might have felt that the content was
not new and it has been repeated. If the content aspects
are not relevant, timely and inadequate, then the other
components also will not be liked by readers.

The readers of vyavasayam magazine ranked usefulness
of illustrations and tables (4.62) first and size of
illustrations and tables (4.23) last (VII). Annadata
readers ranked relevancy of illustrations (4.77) first and
clarity of illustrations (4.06) last (VII). Annadata
magazine was slightly more effective in illustrations
and tables component compared to Vyavasayam
magazine because the readers might have felt that
Annadata magazine was using attractive, relevant and
compatible illustrations compared to Vyavasayam.

The readers of vyavasayam magazine were satisfied
with affordability of the magazine (4.83) followed by
value for money (4.65). Same was seen in the case of
Annadata magazine (4.92, affordability; 4.7, value for
money). Annadata magazine was slightly more
effective in cost effectiveness component compared to
Vyavasayam magazine.

The readers of Vyavasayam magazine ranked content
on crop production (4.78) first and weather information
(2.68 and food and nutrition aspects (2.07) second last
(XV) and last (XVI) in the order of ranking whereas, in
case of Annadata magazine, the readers ranked
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horticulture (4.77) first and weather information (2.5)
and food and nutrition aspects (2.17) second last (XIV)
and last (XV) respectively. Annadata magazine was
effective in usefulness of topics covered component
compared to Vyavasayam magazine as the readers of
Vyavasayam magazine might have felt that the
Vyavasayam publishers were not providing enough
information on post-harvest management and value
addition, animal husbandry and farm machinery due to
their mandate or other information constraints and the
information was inadequate on these aspects.

It is clear from the Table 2 that the readers of
Vyavasayam were highly satisfied with the cost
effectiveness of the farm magazine followed by titles,
format, illustrations and tables, content and usefulness
of content covered in the order of ranking whereas,
Annadata readers were highly satisfied with the cost
effectiveness followed by illustrations and tables, titles,
format, content and usefulness of content covered. Cost
effectiveness was ranked first in both the magazines.
This indicated the importance of provision of
qualitative information at affordable prices and the
readers don’t mind paying money for getting quality
information. Whereas content and usefulness of topics
covered ranked last and second last respectively. The
reason might be less market orientation of the
messages, old repeated information and inadequate
information on various items like market intelligence,
animal husbandry ad extension and government
schemes. Hence more information on these aspects
needs to be provided so that the content will be more
useful to the readers.

From the data in the Table 3 it can be seen that majority
(50.00 %) of the vyavasayam readers perceived the
magazine as moderately effective followed by highly
effective (30.0 %) and less effective (20.00%). The
results were on par with results of Parmar and Kumar
(2020). Majority (58.3 %) of the Annadata readers
perceives the farm magazine as highly effective (58.33
%) followed by moderately effective (30.00 %) and less
effective (11.66 %). It can be concluded from the above
table that Annadata magazine was perceived as highly
effective compared to Vyavasayam magazine. The
results were in collaboration with Archana (2013).
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Table 2: Rank order of different components of perceived effectiveness of selected farm magazines.

Vyavasayam Annadata
S. No. Component Aver;\cg:rlz/[ean Rank Average Mean score Rank

1. Format 4.39 111 4.44 v
2. Titles 4.604 11 4.54 111
3. Content 3.98 \Y 4.24 \Y
4. Illustrations and tables 4.23 v 4.58 11
5. Cost effectiveness 4.74 1 4.81 1

6. Usefulness of topics covered 3.76 VI 3.89 VI

Table 3: Distribution of respondents according to their perception on effectiveness of farm magazines

(n=120).

Vyavasayam (n;=60 Annadata (n,=60)

S. No Effectiveness F % F %
1. Less (187-206) 12 20.00 7 11.66
2. Medium (206-225) 30 50.00 18 30.00
3. High (225-244) 18 30.00 35 58.33

Total 60 100.00 60 100.00

Table 4: Difference in the perceived effectiveness of different components between Vyavasayam and
Annadata farm magazines.

Sr. No Mean scores Variance
T Component Vyavasayam Annadata Vyavasayam Annadata Z- tab. Z-cal.
1. Format 39.54 40.03 2.66 8.032 1.96 1.18
2. Titles 23.02 22.7 1.78 2.45 1.96 2.67%
3. Content 55.85 59.38 9.84 19.35 1.96 5.04%*
4. lllustrations and 29.66 31.22 6.19 5.94 1.96 3.44%%
tables
5. Cost 9.48 9.62 0.59 04 1.96 1.038
effectiveness
6. Usefulness of 60.31 62.24 24.57 17.49 1.96 221%
topics covered
7. Overall 216.86 225.16 159.51 208.27 1.96 3364+
effectiveness

**significant at 0.01 level of probability, *significant at 0.05 level of probability

It can be observed from the table 4. that there was a
significant difference in the effectiveness of titles,
content, illustrations and tables and usefulness of topics
covered between the Annadata and Vyavasayam farm
magazine whereas, there was no significant difference
in format and cost effectiveness component of farm
magazines. No significant difference was seen because
both the magazines were equally effective in the format
component and providing magazines at competitive
prices.

CONCLUSION

From the following results, it can be concluded that the
readers perceived of Annadata magazine highly
effective compared to Vyavasayam magazine. The
readers don’t mind paying higher prices for the
magazines and ranked cost effectiveness component
first by the usefulness of the topics covered was ranked
last as the content they were providing insufficient and
more useful topics were given less importance. The
significant  difference was seen only between
effectiveness of titles, content, illustrations and tables
and usefulness of topics covered between the Annadata
and Vyavasayam farm magazine whereas, there was no
significant difference in format and cost effectiveness
component. Both the magazines were playing a
significant role in dissemination of agricultural
information but there is a wide scope for increasing the
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effectiveness of Vyavasayam magazine. The magazines
should concentrate on providing timely and adequate
information and profit and market oriented content
should be focussed more to provide -effective
information through farm magazines.

FUTURE SCOPE

The present study was focussed on finding and
comparing the effectiveness of university and private
magazines. There is a wide scope for the information
disseminated through print media because of its
credibility. Print and electronic media should work like
hand in glove to create awareness and empower
farming community on emerging niche areas in
agriculture and allied sectors. The comparison between
print and electronic media can be done to analyse the
pros and cons of each type and increase the
effectiveness of information disseminated through these
channels. These magazines shall create long lasting
impact in adoption of technologies by disseminating
and impressing the farmers to retain the obtained
information for a long period of time.
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